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(The Basic Concepts in Communication Arts)
*CAS6002  nIzuauTimiuazndnvguinmsdoas (3) (3-0-6)
(Paradigm and Principle of Communication Theory)
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3.1.1.4.1 vwnU
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wé’nqmﬁaﬂmamumﬁmﬁm AU vamAANanS

1. nuavgivvinueiugulussiuiuginfnen (Master’s Degree Fundamental Module)

nguszadvamuInny: vinvenansiaseiludnvarveiviniduesesdenuguiddgysonisseu vieilidiu

=

Frelifiseuluszivdudindnunldfnimsziegiadussuy

SHaIYN
RAM6001

*CAS6000

Fanszuruin
AMASARSTIHEMTUTMAnANEY
(Knowledge and Morality for Graduate Studies)
Anwngud] nannis nszuIuns kazwmslunisasieanud wasdneninluy
nsissiinegelidnaivesanufuiyed fanudedndronuies fndiin
a1915aue dddnlunisguasuiiaveurediny wagUseimanidliaiuansnee
FpAwinnsBavdnanugnies insndvdvesdu liazfianindaumastiyan
yosidu nasmaunsNeslanlulid fuyveduiug iausuiugdu Tnegldvan
53517004 ﬁﬂW’muLaﬂﬂ‘c’ngﬂﬁﬂLﬂi‘t}@ﬁﬁ]‘W@LﬁﬁJd LLasmiLLmammmﬁaem
HoLilos
A study of theories, principles, learning processes approaches in creating
knowledge and potentialities of living life with dignity, inculcating values of
being truthful to oneself and public-mindedness towards society and the
country, including abiding by academic and professional integrity, adhering
to propriety and respecting others’ rights. An emphasis is also placed on
the recognition of propriety intellectual property and development of the
student positive outlooks on the world, human relations skills and abilities
to work with others, based on good governance, self-reliance economy

principles and lifelong learning.

mudaingeitetindmarans

(English for Communication Arts Practitioner)
nsfnulassaiannsinguilugussdudadindne Welasuinugniseu
mMadeu wazmsyanwsangudmivyaanssunsieans suluiansinu
M iedesiunsdeansuazie

A study of graduated English structure for enhancing of reading, writing, and
speaking skills. Including, vocabularies of communication and media for

communication arts practitioner.
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1. vaangAvvineziugnluseauiudinAnei (Master’s Degree Fundamental Module)

SHEAY
*CAS6001

*CAS6002

Honszuauien
wé’nﬁﬂﬁugqumaﬁmﬁmaﬂ%
(The Basic Concepts in Communication Arts)
MsAnwUirgIuaritnsualamanuifiunisdeals esdusznevuay
nsrvrunsdeansidosiu ﬂ%ﬁuzmﬁugmﬁLﬁ'mﬁﬁaqﬁumiﬁami N13AN®IN
egnanuAdelusunisdeans uaziogeinsuszgndlduunAnynanisdeanslu
B FOR iemsiannanudlalunszuiuaiisesdanuidunisioasodig
Wuszuy
A study of the basic of concepts and methods of knowledge inquiry in
communication studies. The basic understanding of the elements, process,
and basic philosophy of communication. Case studies from research in
communication and the applications of communication approach in
practice, for developing the understanding of systematic creation processes

of knowledge in communication.

nszurwiminasvdnnguinisdosns

(Paradigm and Principle of Communication Theory)
mMsfinwnszuIuiminiansieans NAUWLIAAA 9 Viﬁyuuaw\'aﬁw%wamaﬁa
Rednn Usznausie 1) nssuiuiimifiidedndeddvnadednn 2) nszuiusie
fdoindnuiidvinasiode uaz 3) nszuuimifiioindeuasderududasean
fu slufsnsfnwnguiinenisdeanslusazngunszuiuvies 1ileuaiom
LLm‘vmﬁmmzaﬂumiﬁﬂmﬂﬁﬂgﬂﬂiiﬁé’ﬂuﬂﬁiﬁaaﬁl,l,az?ia

A study of communication paradigm, consisting of different notions and
approaches towards the study of media impact on society: the media-
centric, the society-centric and non-centric, including a study of relevant
theories under different paradigms. In order to seek appropriate approaches

to study communication and media phenomena.
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1. vaangAvvineziugnluseauiudinAnei (Master’s Degree Fundamental Module)

SHEAY
*CAS6100

*CAS6101

Honszuauien
mMeAdensdoasuazie
(Communication and Media Research)
nsAnwszdouds wagdssamvesmsidensieansuarde sUuuuTEias e
%a;gm%mmmw LUTUI LAZLUUNALNETY AADAAUITYSTIULAYATTUIUTTU
Tun153e TnesjadiulsiinAnuilsmnassinideluidesmunisdeasiinuios
aula runszuiumidueginduszuy
A study of methodologies and types of communication and media research.
Including, qualitative, quantitative, and mixed methods data analysis in
communication. As well as ethics and code of conduct in research, focusing
on students to experiment with research on communication arts topics that

interest them by using systematic process in research.

fuaunsdeansuazde

(Seminar in Communication and Media)
mMslnngikaze AU sUsziud A lutlag tusunisdeansuazde nainves
nsdeansuazdeiidnadenainmedinlugaasion o uultduwasarminome
yesUsziiuiuNsAoasuazdoluouian uwamansAnugatunisiidiusau
VDILTIU UagNITUNAUDNAITUGANTITOUY

The analysis and discussion of important current issues on communication
and media, the dynamic of communication and media that affect the social
dynamic in different period of time, the future trend and advancement of
communication and media issues. Emphasis is placed on the engagement

of students and presentation to the public.
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2. MUYV

=N

AN INANTENULA BN NaVRIN15TRda15 (Impact Module)

9

InguszasAvasnuaany: vinvrlumsitleuiisugunauagnaiyninesdouseaneng 9 uasn1susmsianisde

28190UTLANT AN

SHEIY
*CAS6200

*CAS6201

s

YansEUIUIN
n15NeuHUNsHeA S BInagNS

(Strategic Communication Planning)

Anwmquf wazmadeildlunisimuanagns ulsuie wazmsnausumsioans

v
o

Vlﬂﬂ?ﬂiut.m%ﬂ’]ﬂu@ﬂ@ﬂﬁﬂi maumqmmﬁmﬁama‘au ?‘iaﬁqmu LLa%ﬁ@ﬁl\‘lﬂu
Advia 1w MTIeTenlyriuazaUassaneun1sIway nsuimsianisteya
wiatiAN13AMUAIFeTIAY TuSAY TngUTEaArauNY ARBAIUNISIIVIUANAENS
AanssULaENIsAAMUUTELIUNG

A study of theories and applied techniques in determining strategy, policy,
and planning; Internal and external organizational communications,
occurring in mass communication, community media, and digital media,
such as problem and obstacles analysis before planning, data management,
techniques of vision, mission, objective plan determination; the

determination of strategic activity and the evaluation of output and

outcome.

Hofdvafnen
(Digital Media Studies)

o

MsfnyIUsINgNIalinIsUL TRRIA Tmuin1snisdeansuasdenivia Ninase

[

wadnn1edinnnazidsundadinuiivesdnuludeny dofdviadunn
u

af

@

wWaguwvasluuiunveslaan syuvdenn Asesna N1l Lag Jusssy van

<

Yaa o

WusTIUMINSADaNs e sWwuinuens3Advia wasnmsllssidenivialy
UTUNHN 9

A study of the digital revolution phenomenon, the evolution of digital
communication and media that effect on the social dynamic and social
practices in society. The digital media and the changing of individual, social,
economic, political, cultural contexts, and communication ethics, for the

development of digital literacy skills and analyzing of digital media in

various contexts.

-18-

TUIUNUIYARN
3 (3-0-6)

3 (3-0-6)



=N

2. wuanyIvnsjefneiFesnansEnuuazdnsnaven15dedns (Impact Module)

9

IRAIYN Fonszuauin FIUIUNUIAA
*CAST200  uinnssumsaieassdae 3 (3-0-6)
(Innovative Media Creation)
miﬁﬂmui’mmimmﬁmLLaxﬁﬂmiua%ﬁqaiiﬁ?{aﬁw%’uQﬂﬁgﬂaummas;:I
a¥uassdiion anwils addle nwnanin uaznsansmansidedoya Tae
msAnwunsUfURLagnamNa LY A sTNdEe
A study of innovative concepts and innovative skills in media creation for
entrepreneur and content creator. The processes of innovative media
creation, including still photography, motion pictures, video, graphic, and
data journalism. A practical study in creating an example of conceptual

innovative media.
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3. NUINNYIVY

=N

1 9AN¥ITBINNSTHUTNNVRIN5FRESHALHD (Function Module)

9

WgusrasAvamulany: Anwfsmsimihnlunsnevanesiaulardiay lnefinnsandelugiusveunieile

(instrument) AagnauyaswinveMsUssendlinisdeansuasdeliaenndasiuingUseasAniumag o

SHEIY
*CAS6300

*CAS6301

Fonszuaudn
Indnenisaeasienisidutinnla
(Communication Psychology for Persuasion)
MsFnEIRIvEINsaeaswazIninende ViL%auiaaﬂﬁiﬁﬂmgﬂLLuummé'uﬁué
sgnedndinenfunsruiunisieans wenisluiilauazidilanginssuves
Huslna MInTINEeUAINAINTIve s BB azuATeTiAs el
InmensdeansiionisTtininla saemaunslidygaieltunilaivsinglu

Fomng 9

A study of communication and media from the psychology perspectives;
the studies of relationship between communication process and
psychology, for persuasion and understanding consumer behavior. Critical
examination of the progress and direction of debates and current research
in this subject area. And also, a study of signs for persuasion in various

media.

msdessiiudsziiulan

(Communication and Global Issues)
msfnwuitelayunesnsiseusiferivunumesdeluussifiudfysaulan
mswauTnuzdRnndreusuifusiunavesdeunisudsuudasimussuly
langalaniAdni Tenaluinisgsislunisdeiuiausssudiud unumeas
msvmthfivesdediadudumidunisudlodgmluaniunisalddyseaulan
nefnaufslagiu

A study that opens perspectives on the role of the media on important
global issues. The development of critical perspectives on power of the
media in changing culture within Globalization. New business opportunities

in cross-cultural transmission. The role and function of the media as part

of solving problems in critical global situations from the past to present.
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3. v IvngeAnwiFaamsvimiifivasnisdesisuazia (Function Module)

9

eIV Fonszuaudn IUURUBAN
*CAST300  nsApansiiemsdusndoudeny 3 (3-0-6)
(Communication for Social Mobilization)
n1sAnEIRAILINITUeINIsTuLAGeukazn1seAaulmInIediny nasnay
nsdinwnstundeusasnisiedoulmmediay ldhasdusunsdlos dau
LaZ INUS T ﬁ’jﬂUU%UV}“UENIVIEJLLa%qﬁﬂ’lﬂ@’]L"‘TJEJ‘U TnagisliinAnwsiinsen
wazdmninsdiAnwsualiouuiuguresnAnuasnquidumsieas
A study development of social mobilization and social movements, and
also a study of case studies in politics, society, and culture in the context
of Thailand and the ASEAN region. It aims to help students analyze and
criticize contemporary case studies based on communication concepts and

theories.
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4. NNV

=N

19FNEIITa9ANNFUNUSMIRINSSINAUNTSEREYS (Culture Module)

9

InguszasAvasaIany: Anvinisdeanslugiusvesdindsznoureitanudunywd nandnvesinmusssu uay

Usingnisainisdeansiwenlesiuiniusssy

SHEIY
*CAS6400

*CAS6401

s

FaNITUIUIW
msfeansiuiamssaulnadludsy

(Communication and Post-modern Culture)

Msfnw 1Asg9t wagimngusngmisainanisdeanslulanvdsadelva u
é’ﬂwmsmiﬁﬂmgﬂLL‘U‘Umwua%waaiiﬁmﬁ@uuﬁﬁuwﬂﬂﬂﬂigami hay
PAAINNTINIRIUGTITY TuuSunvesanndeny Hem wazuuIRnnIeInnsiy
TAUFTIUANY LﬁaL"fJuLLmWNﬁﬂmmﬁ‘uiﬂ’nuLsﬁﬂﬁlmmwmaﬁuaﬁ@uuﬁiiu
wazHaKAaM I s luL LB UUTINaLY

A study, analytics, and critique of post-modern cultural communication in
terms of creative cultural communication and cultural industries in social
condition, content, and academic concepts in cultural studies which aim to
understand and perceive the meaning of culture and cultural product in

contemporary perspective.

MsdeasNAdE

(Communication and Gender Study)

NSANWIUIAA V684 AP e uNeE Uuﬁugﬂuﬁuwﬁﬂﬂufﬁuuaﬁu
wagIRUsITUANY ﬂ’]i%@ﬁﬂﬂuymmadL%‘I@GLW?’TaﬂWW FAlguNINA UNUIMNIg
W ATUUANAIINIINA uazSRdnuainaneTiioulsTulifinn sdinnTansssu
nsdearsTmusssuwuulnidulng ansfey iwannaden LGBTQIA+ wagns
AoanTTRIUSTSUWUUINAI LS

A study of concept, theory, and definition of genders based on sociocultural
context and cultural communication study in perspective of gender study,
gender orientation, gender role, gender diversity, and gender identity which
are related to sociocultural dimension throughout cultural communication

studies of patriarchy, feminism, LGBTQIA+, and freedom of gender

expression.
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4. NNV

SHEAY

=N

19FNEIITa9ANNFUNUSMIRINSSINAUNTSEREYS (Culture Module)

9

YBNITLUIUIYI

TUIUNUIYARN

naewmg InAnwEensening “Msdeansiunaen nmavinmessy” way “n1sdeasiunssualiniusisy”

*CAST7400

*CAST401

N3ERENIAUAREAMYNINY TAILS T3

(Communication and Peacefulness Multiculture)
nsAnEILLIRnEeIN1sdea s Taussy ﬁajqLﬁumia%ﬁﬁmuﬁiimwuaam
Uszau (cultural harmonization) kaziaSuasiamagn nneiausssy (cultural
peacefulness) VUAUNAINVANETBUTOTR AduT vutu Aude Andun
wAzQANNITH chumiﬁﬂmL%amsﬁamnwuwu’f&uuﬁiiuLﬁﬁ)ﬁ%’]dﬂ'ﬁﬂ@ﬁﬁ
N13LAITN N15885AU ANUNAUNAUNITTAUSTTU NSUTURIMI9TRIETTY
naenaunsldnsaeasiteadeiiuiinieTmusssuwuylSnsuuay

A study of cultural communication which accentuates on cultural
harmonization and cultural peacefulness on the heterogeneous of ethnics,
religions, status, beliefs, value, and ideology by using multicultural
communication method to create a cultural acceptance, coordination,

combination, assimilation, adaptation, and non-cultural boundary area.

Msdeasiunszua TS TIY

(Communication and Cultural Trends)

NMSANY AATIEY Laginnvuszinuuualdunieimusssy Tudnvuzveanis
doansTmusssuiieglunszua uennszua munszua Jamusssundn Tausssy
so9/Tmusssugon Taussandugs viotaussuatoion nmslaseiuaginng
g"dLLUUﬁuaﬂﬂisLLafﬁuuﬁiiuﬁﬁﬂﬁﬂmaﬂﬁl é]j’JEJLLu’JﬁﬂLLﬁzWQHﬁij@uuaiﬁJﬁﬂﬂ’]
Vansdeans

A study, analytics, and critique of cultural trends in associated with cultural
communication in mainstream culture, alternative culture, upstream
culture, main culture, subculture, high culture, and pop culture. Plus,
analyze and critique of interested cultural trends by concepts and theories

of cultural studies in communication.
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5. vsanyirimsduadadaenules uazn1saaulszanandu; (Self-study and Comprehensive

Examination)

SN YBNILTUIUIYN FTUIUNUILAN
*CAS7096  ANSANYNDATENINRMAATEAS 3 (1-0-9)

(Independent Studies in Communication Arts)

Y o o 1% 1Y)

nsfnwiiadeiiAsidesiunisussgndlduunfndunisdeaisuazdesia o
ﬁuﬂﬁﬁmﬂ’nuilﬁwﬁu WA9MIANNATE T0L79959 ﬁamﬁmmi’ﬁléfmnma
JAsz9i W uisy aufith@nwdunindeaues

A study of topic by applying various of communication and media studies
concepts for examining the knowledge, facts, findings towards analytics,

synthesis, resulting from research findings on the individual studies.

*CAST099  Anendnus 12 (0-0-36)
(Thesis)
MIseAuAITieItesiunisdeaisuazde Lﬁaﬂ’lﬁw}%ﬁlﬁﬁqﬂLLaz%@ﬁUWU(ﬁf{'JEJ
wdnnsmiduszuu nnssusindeya fana 3iAsiev wavdansed e
NFTUIUATMITINGIANERNS
A research in the field of communication and media for systematic results,
findings, and conclusion. A data collection, measuring, analysis, and

synthesis by using scientific methods.

*CAST097  nMssaulsznland1u; (0) (0-0-0)

(Comprehensive Examination)

NSNAFBUANINS karANNANNTalUNTYTANNISANSTRsInANY luMLIA Y

WanzaIvl NMsUIaNIvINGGg kagdszaunisallunisiseuludssynaluids
Ansuande R lnensaeuteifou uaz/mie msaeulina) wieraes
gﬂLmeuﬁwﬁﬂqmﬁwum

The examination of knowledge and competency to integrate the

knowledge of students’ learning in specific field of study. An adaptability of

academic outcomes and learning experiences to apply on academic and

practical utilization. The comprehensive examination may conduct either in

writing, and/or oral exam, or both, upon the committee’s approval.
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