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Abstract

This research explores the development of digital media tools and design
thinking to foster audience engagement. The study employs a mixed-methods
approach, incorporating design thinking and audience experience design
methodologies. Data collection methods include workshops, behavioral
observations, in-depth interviews, and skill assessments. The target participants
comprise 97 media producers, public communicators, social activists, and
media education scholars. The findings reveal design thinking as the most
effective tool for cultivating social innovation thinking among media producers
and those who aim to communicate social issues communication. The study
demonstrates that media producers can leverage design thinking to develop
digital media content that fosters audience engagement through a four-step
process: 1) In-depth analysis of audience and target issues 2) Design of
experiences for content consumption on digital media that align with the target
audience's behaviors 3) Design of interaction and engagement processes and
4) Planning media utilization: Develop a content dissemination strategy and
select suitable digital media channels to achieve the desired behavioral
outcomes from the communication process. Media producers participating in
the study expressed their belief that designing engagement processes with
audience understanding and digital experience creation enhances the

likelihood of achieving commmunication goals and generating social value.

Keywords: Media Production Skills, Design Thinking, Participatory Media,
Digital Media
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5. d@junauazanusiena
5.1 d@3Una

MRaIdensimuinyznsnandenisiaiiieaiianisildiusandae
NILUIUNTAALTIDBNLUY aFUNaNUI

1) Wamnsinwgnslfiesesilodendalunsaitenszuiunisidusuiv
{3uans Mligndndeaniduszuilasiamensinseigiuans Wimnonisdeans
wagUszaunisahifieadianszurunsiidiuirududseifuiidesnisdeans
M59BNLUUNTEUIUNNTATIN ST ugFuans vilsgnaneanuuudedil
dvansiduagudnans hlagd3uans uasihlgSuansldfanlunsdmuniiessn
doasUsuiiu afuszaunisaliuiu uazilugnsaamgnssuiiaenndesiu
Hmnensdedns

MNNsPUIUNIIMAaeteanuUULiemaisUfduiusfeinTesiiodondra
4 Uszion annsoagundnnnsddglunisesnuuvderiieadienisiidiusauiiels
AANANTENUNIIEIAN (Impactful Engagement for Society) geradd

- g'iJLmun'lsm"]ﬁamuumauiﬁlﬁ (Interactive Storytelling) vidnd1AzyAe
weuunUMLarnsasiieviliTuans deliufduiusiuioniFessn Ifaailevin
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Igwnauladonnisnsgiagiliiiuaadrlavssifuiidesmsdoasesadindariu
Usaunsaiiu

- msarsufduiusuaznisiidausauvuiedenu (Social Media) wdn
ddnyite mvualivanels “asierin” visedns wWu UfFuRusTuiden nns
aunuwaniUdsu n3saungu saviiianssy nisaauden wagnindoules
w3etne nsnseduldauidiuiindessunuionideulosuszaunisal
Usenaudae wilemniinlfesnuensie (Sharable Content) uagiievndivhliosn
UF&uiusaae (Actionable Content) iifomiivinansiinisnsunuinavedeiiles
unniiommaneyames \ealenaliiuarsdumuarasiion Weslos¥uasiy
nauAudy 1 iWnituiansisasuardamsyusue sulafiistudilelinisidiudam
ulumudmanenisdoans Teanuseisdenishindndulszifudoansiiie
yUNBULAYY wazuenmuAnLArUsEaUNSAiuANFIseRNa N AT TeN
yamesiivanvianglinuatusmiule

~ AsiEN3eeHIuRfa (Location-based Storytelling) Lﬂ%aﬁﬁaﬁﬁﬁ'ﬁyiu
nMaaFosfiufiuazguey Sudndrdyde sonuunszurunislugluuunissay
a¥sassdiilon (Co-creation) Muithmnsuaggunuuvesiiomandldde (User-
generated Content) #1981An91NNszUILNT Wagenszuumslunshlumeuns
waglduselertl N13390a519RUAAIINNTTTEANANLANTINAY I1UNUITINAY
sEmiaganfugiuans wseslolunisiiduuuazuansuald “nmstinvue” uay
“Unuilanied” FeTuTmnsildiuda LLaﬂ@]’g’mﬁa%mmL‘ﬁammﬂﬁuﬁmq 9
aghadusyuy

- nalniny (Gamification) nénddayie sonuuULIINTEHUTIazyinlKAY
Ufduitud warasiloviiuntedne saufseeniuuussnssduilagyinlissduvesnsd
dusan fnnugnity uaziAanginssufienadestuitmnenisdeanslsunniian
nalninuannsaldsuiunsanios uagsunuvded q 16 lasidilagaidudan
(Pain Point) LagAmALRiuvINasiiesi (Gain Point) veafFuarsioussifiuty
wkdenlenalnAnuyImeresnunsEAUN SN INVRIETUANS

2) lema guassa anuvimglunisldmalulagadalunisasansidiusu
sewinaguanuaiiuas graniuuuimiswesnisiiugaimedsaliiiunude
i uaziuumndlunsaiansufduiusifienaumnedeUssiiulunisdeans
unnianslfendasuna i ldiiuleniavesnisivdediunnssainiis
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LAZNITES1MANTENU (Impact) 91nn15deasussiiunuuiidiusiulaeianiy
Uszhumedany
5.2 afUs18wa

MMy MananFeRdTaLfieaiensildussensyuiunis
ARLlveRNIUY HIT8aanLUUNTEUIUNTHAIUITINYEN1SARBaNLUUNTTHdIUTIY
riudendvialaglénseuuuiAnnisesnuuuiigaduldfiuarnduaudnaiaves
nsasrailon welwaadonflauanunsoasiion uasujduiusdousziiu
damiidosnisliiAnnisfusld desdnadonaninufin fauad waziuali
wAnsINveIAY HamsAnwenenliAnnszuIunsTvalunsNauNunIHARFD
fiduszuu Fadunisdosenssdnuianaudnuieuniiinuin ledudnls
mnuddyAusunvesuastumsdndule haslunstaungusuiifidiusam
(Engaged Community) tJui3oswain15a319A1umLnesuiy (Collective Meaning

a

Making) wazN15a319a33A3IAY (Florini, 2017) LagANANVE18YHLBIYDINTAN

Y YV

winnssudedanulaggadunisaireuszaunisalfusvgsuansle (Brown, 2020)
nszUUMTLATEEgaLiuUnilendtyvideUsuifiuiideinisdeasaenndosiy
wdnnsAndeeenwuuiitioutdyiidudeusioninufnasneassd n1sAnda
senuuuiluiaiesiionisfuils dauasizvideya nsatrsassdnszuiunsdeans
Tidatau (Kelly & Kelly, 2013) iumzmumﬁmﬁﬂ%ﬁﬁﬁwuﬂﬁuﬁaﬁﬂizmumiﬁﬂ
mandla dvuayuies afuLuy uagnadeufuluuiinesennuAnuives
Lewrick et al. (2020) 3aansruaun1sanidseanuuutisliniseenuuuiiion
annsnaiedofiairsujduiusneuldseninanandeuaziFuansle Taunsa
T¥uniseenuuudendviaiiioadnansildrusanls
midfeifannszuinnsdesenainasimuinmstauiinimaasuas
ANWINTLUIUNMIANTIBDNKUY NTFUIUNTANTDDNLUUYTNINITIUNTORNKUY
Foaan Wnszviusuuuulunsiauniinue uasAneenuuuiiomdeddvaiion s

a0 ! L di/
UAIUIIUN MU
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ASTUIUAULUYLUNITHRIL YN UALANDONL UYL O IF0AaIAlNeaN 15TF U5

Empathize Define goal ideate Media
audience, story and Storyworld Prototype
and Experience participation

>
»

ArsrKanutus (Persona)

uasunungsuans (Role) Usunemsdeans  90UWUFTREAE  Wouunduuuvude
"AUDIENCE ACTION” asrouszaunmsad
i ; ; uazUfauwus N6aav/MNEF
Passive Audience Pasiswe 4 Active nslEae
ASUa152195 VY U NTULAY nssvauNIsuazsy .
Yndoniauls ua:  929MsuIndu uas wUNSUREUWUS gnLl SRS
dovovandlklg  evndaausoy "PARTICIPATION ACTIONABLE e
: CONTENT nzou Ua=WauIt"
\ Prosumer ) AUUFUWUS
(Uugsu-gas1o U UGC/FAN Uszgunisainaouav
CONTENT sountian1yavaa 4 Wsuans L e
EXPERIENCE J
ourney Uas
3les=KUs= G uRGaonsFoans Experience
touchpoint

Information + Emotion
Jesrzrlanna
Collaboration

nszuumstuuulumstainuziagAneanuuuiendedavaiiiens
fidnsn Usznaudenszuaunsddl

nsEUAIUNST 1 Empathize Audience, Story and Experience: MSTIATIEN
daudlagiuans wasdeyausumAeafulsadu Fodemeisludiuvosdoya
(Information) uagansuainauidniiieadostuiies (Emotion) tnsgisaasdauy
Fosanliusznaufuiiediasginmsaiiaszaunisaiso

A5¥UAUNI5T 2 Define Goal and Participation msuua e fiina
FawgAnssy (azanansadanald) Avuausziduiideanisianies wazdmun
sUwuuMsUAuius LAz sidIuTI

n5zUaUNST 3 Ideate Storyworld msasislaniile uanUseifiu Ainse
msidende uazivungaduiiaUsyaunsal (Experience Touchpoint) Literanagms
demidteatailemfiufduiusly uaznszuaunisfidiusin nmeinrusiude
NUBIMNETINET N (Collaboration)

N32U2UN"57 4 Media Prototype Warndiunuvdsiiton1siidius waz
NAFBUFULUUAULTUaNT 1Wu nMsaunngy nsvaaeslideuasiA uteyardiuas
Ussiiunaufuniiaunde
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