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Abstract

In this thesis, the researcher examines the level of perception and understanding of the
culture in Thai society, the creativity of cultural contents in Thai movies through Netflix, and the
attitudes of the millennial group (Gen Y). The researcher also investigates the correlation between
the level of perception and understanding of the culture in Thai society, the creativity of cultural
contents in Thai movies through Netflix and the attitudes of Gen Y.

The hypotheses were as follows: (1) The level of perception and understanding of the
culture in Thai society correlated with the creativity of cultural contents in Thai movies through
Netflix of Gen Y. (2) The level of perception and understanding of the culture in Thai society
correlated with the attitudes of Gen Y. (3) The level of perception and understanding of the
culture in Thai society correlated with the creativity of cultural contents in Thai movies through
Netflix and the attitudes of Gen V.

Findings were found to be in accordance with the hypotheses. The correlation coefficients
of the three variables exhibited a tendency to have an increase in correlation. This showed that
the variables correlated with one another. The levels of the understanding of Gen Y exhibited a
tendency to be a major factor leading to the level of perception and creativity of cultural contents
in Thai movies through Netflix with quality with the reference from social attitudes in those periods

of the millennial group (Gen V).

Keywords: Netflix, Among Millennials, Creation Of Cultural Content
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