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Abstract

In this thematic paper, the researcher examines the correlation between the factors
of the marketing mix and the decision-making behavior to study at Srinakharinwirot University
Prasarnmit Demonstration School (Secondary). The members of the sample population of
400 were obtained using the technique of purposive sampling. The content validity and
reliability were tested using the method of Cronbach with forty members of the sample
population. The reliability was at 0.918. Data were statistically analyzed using frequency
distribution, percentage, mean, and standard deviation. The technique of Pearson’s

correlation coefficient was employed to determine the correlation.

Findings are as follows. The questionnaire respondents were females, aged
sixteen years with the parents’ average monthly income more than 70,000 baht. Their
average grade was 3.00-4.00. The total of 372 subjects had the family with marital status. The
data concerning the mean and standard deviation were as follows. The factor of the price
overall was at the highest level with the mean of 4.43. The factor of the product overall was
at the highest level with the mean of 4.50. The factor of the place overall was at the highest

level with the mean of 4.45. The factor of the promotion overall was at the highest level
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with the mean of 4.46. The factor of the people overall was at the highest level with the
mean of 4.47. The factor of the privacy overall was at the highest level with the mean of

4.47.

The hypothesis test showed that the factor of the marketing mix correlated
with the decision to study at the highest level. The factor of the marketing communication in
the aspect of privacy exhibited Pearson’s correlation of 0.943 at the statistically significant

level of .01.

Keywords : Marketing Mix, Marketing Commmunication, Decision-making behavior
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