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ABSTRACT

In this research investigation, the researcher examines (1) the communication strategies through the
Kamphaeng Phet Province Public Relations Facebook Page; investigates (2) the satisfaction with the
communication strategies through the Facebook Page under study; and compares (3) the differences between
the demographical characteristics and the contents, patterns, and communication methods through the
Facebook Page under investigation. The hypotheses were as follows: (1) Different demographical
characteristics exhibited differences in the satisfaction with the communication strategies through the
Kamphaeng Phet Province Public Relations Facebook Page. (2) Different communication strategies and
relationships exhibited differences in satisfaction.

Findings are as follows. (1) The satisfaction with the contents with the mean at a high level was the
information regarding policies/orders from the governor/government agencies in the province. (2) The
satisfaction with the communication patterns with the mean at a high level was the presentation with Facebook
Live. (3) Females exhibited satisfaction with the communication strategies through the Facebook Page under
study in the aspect of patterns at the statistically significant level of 0.05. (4) The satisfaction with the
communication strategies with the mean at a high level was the methods of communication channel designs,
i.e. sharing information to various groups. (5) The differences in the age range exhibited differences in the
satisfaction with the communication strategies at the statistically significant level of 0.05. The users of eleven
to twenty-six years old exhibited the level of satisfaction with communication strategies through the Facebook
Page under investigation at a higher level than other age groups at a statistically significant level. (6) Those
with differences in domiciles, i.e. Mueang Kamphaeng Phet, Lan Krabue, Khanu Woralaksaburi, Khlong
Khlung, and Sai Ngam districts, exhibited differences in the satisfaction with the communication strategies
through the Facebook Page under study at a statistically significant level from a high level to the lowest level,
respectively. The differences in the educational level showed that the group of students/university students
exhibited the tendency to have a higher level of satisfaction with the communication strategies than other

career groups at a statistically significant level.
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