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Abstract

In this independent study, the researcher explores the production process of
advertising media using Generative Al for small and medium-sized enterprises (SMEs). A
qualitative research methodology was employed, with data collected through in-depth
interviews with three groups of key informants: academics, media producers, and
business operators. The data were analyzed using the triangulation method, focusing on
six main issues: (1) experience and fundamentals in using Al,

(2) the Al image production process, (3) tools and technologies used, (4) image quality
and appropriateness, (5) advantages, limitations, and challenges, and
(6) development directions and future perspectives.

The findings revealed that all three groups followed a systematic approach to the
use of Al, covering the stages of pre-production, production, and post-production. All
informants emphasized that systematic prompt engineering is the core of producing high-
quality images. The outcomes generated by Al showed strong potential and could be
applied in real advertising contexts. However, further adjustments are necessary to align
the images with advertising purposes, particularly in terms of credibility and brand
communication. All three groups shared the viewpoint that Al is not intended to replace
humans but rather to serve as a tool to enhance work efficiency and foster more creative
media design. The researcher proposes practical guidelines for applying Generative Al to

effectively enhance the communication capabilities of Thai SMEs.
Keywords: Generative Al, Image Production, Prompt Engineering
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nseausumalulagUgyaussivguunstansanaulavesyuananionsdanslunisui Al
wldiiafinyszaniamuaznevauesoninulUdsuulawemain (DEPA, 2561; Mustafa &
Rinaudo, 2025) LLmﬁmﬁmmaﬂimmw“lﬁmwquwﬁ Ton
1. Technology Acceptance Model (TAM) a5 uien1ssausumalulagniu
2 U933y laun msdutauseled (Perceived Usefulness) wagnissuitiemnudiglunislyauy
(Perceived Ease of Use) (Sargolzaei, 2017; Ibrahim & Shiring, 2022; Amron & Noh, 2021)
2. Diffusion of Innovation Theory (DOI) 85UM8N15ERUFUUIRNTIUHIU 5 Uade
Toun Usglovl@adIsuiisu anudnduls aududou nsveassldla waznisdanale
(NUNNYRY LEIUW walze, 2562)
3. Unified Theory of Acceptance and Use of Technology (UTAUT) t&@u®
4 Jasendniidinadoniseausu Al ldun aruaaniesiulszansam annudelunisiday
Fvdnansdany wazleulvatuayy (Momani, 2020)
4. 93wsssunazaulingdalu Al sty Al msardstelssifuniuasesssy wu
Aulusdla auBugen anududiuda wasnunindoya (NSTDA, 2564; Perceptra, n.d.;
Alation, 2024)
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#5190 laun Generative Adversarial Networks (GANs) Wag Diffusion Models Fagaelit A
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warAdanaasesssulunsIgaIunIw
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83 uaz fuszneunni Al alfiefindanrmassalunsudsduves SME
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Jumay | uwaavlasu Al/ nguglYd UszaAnTldu
YaNAWIS
Pre- ChatGPT ANER, 280U Prompt, JAseiiliom, 14
production AUTENBUANT | LUIAANTN
Gemini ANER AnTziimsreumus wazdouds
Production Midjourney RGGH a%ﬁqmwﬁq@mququ,azam%q
Dreamina ANER a¥anwils
Runway / Pika 1W1989AANT | @5193010




co o ¥ M2 acu=Foarsuoasu
1saseaulatvadinfnyl AuzAESUIATY R

UKIDNENAYSTIATUKY

Kling Al / Minimax ANGR a9nle
D-ID Wwesnams | aidialenn / adulinuseneauides
Suno WIYRIRANTT | @adakded auns viselduslseneau Al
Post- Photoshop ANEY Iy uflunw ifunas A eaduszneu
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warAdudanguge ag19lsnay Sagndudesiaunluvatedu laun (1) Waui UX/Ul
yosunanlesulimunzfuiSudy (2) msindngnivdedsnveufidrliildnudlansden
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welulad Uszneutu wenaini dmudesrinfinasinnsan wu mnuldadosvewadng Ay
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e iilelvianansou lWussgndldldognsliusyavsam
anUsuNa
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4. favhailevisepusudmiumsasndialeainanids iewiudnenin SMEs Tu
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