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Abstract

This research explores the development of digital media tools and design
thinking to foster audience engagement. The study employs a mixed-methods
approach, incorporating design thinking and audience experience design
methodologies. Data collection methods include workshops, behavioral
observations, in-depth interviews, and skill assessments. The target participants
comprise 97 media producers, public communicators, social activists, and
media education scholars. The findings reveal design thinking as the most
effective tool for cultivating social innovation thinking among media producers
and those who aim to communicate social issues communication. The study
demonstrates that media producers can leverage design thinking to develop
digital media content that fosters audience engagement through a four-step
process: 1) In-depth analysis of audience and target issues 2) Design of
experiences for content consumption on digital media that align with the target
audience's behaviors 3) Design of interaction and engagement processes and
4) Planning media utilization: Develop a content dissemination strategy and
select suitable digital media channels to achieve the desired behavioral
outcomes from the communication process. Media producers participating in
the study expressed their belief that designing engagement processes with
audience understanding and digital experience creation enhances the

likelihood of achieving commmunication goals and generating social value.

Keywords: Media Production Skills, Design Thinking, Participatory Media,
Digital Media
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Fudunsdesenesdmuiannudnuineunthiinuin Wegnanlemddgiu
g1unavegFuanslunisandula Lﬂuiﬁiumsﬁwmsqu%uﬁﬁdauéw (Engaged
Community) {Judesvaen1sad1aaumnanesaniu (Collective Meaning Making)
WaEN15aT19aTIATINAY (Florini, 2017) WALHHANUY1EYLNBIVDINTAAUIANTTY
Wedanulaegadunisaiadseaumsaluslvigsuansla (Brown, 2020) nsyuiunis
AnsgigaiuiinfoniiymseUssifuiidesnisdomsaenadesiundnnisan
Feeenuuuiitsuidymiidudeusisaninufnadiaassd nsandesnwuundy
iesilonsiuils duaszsideya msaisassdnszurumsdeanslvidaau (Kelly
& Kelly, 2013) Tuﬂizmumiﬁmﬁﬂ‘iﬁﬂﬁwmsﬁué’m‘jﬂizmumiﬁwmmLsi’hﬁ[,ﬁ]
AvuAxLes ALY WagnaaoufuLUUTIRegensuAnYIved Lewrick et al.
(2020) 3eanszuruntsdnidsoenuuutislinisesniuuiioniamisnaiisde
faau fauiusneuldszninaguandeuaziiuasls Iaunsaldfuniseenuuy
doRaviaiiieairsnsiidiusule

midfeifannszuinnsdesenainasimuinmstauiinimaasuas
ANWINTLUIUNMIANTIBDNKUY NTFUIUNTANTDDNLUUYTNINITIUNTORNKUY
Foaan Wnsvviusuuuulunsiaundinue uasAneenuuuiiomdeddvaifion s
fidrusan fedl
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AN 2

a o

ASTUIUAULUYLUNITHRIL YN UALANDONL UYL O IF0AaIAlNeaN 15TF U5

Empathize Define goal ideate Media
audience, story and Storyworld Prototype
and Experience participation

>
»

ArsrKanutus (Persona)

uasunungsuans (Role) Usunemsdeans  90UWUFTREAE  Wouunduuuvude
"AUDIENCE ACTION” asrouszaunmsad
i ; ; uazUfauwus N6aav/MNEF
Passive Audience Pasiswe 4 Active nslEae
ASUa152195 VY U NTULAY nssvauNIsuazsy .
Yndoniauls ua:  929MsuIndu uas wUNSUREUWUS gnLl SRS
dovovandlklg  evndaausoy "PARTICIPATION ACTIONABLE e
: CONTENT nzou Ua=WauIt"
\ Prosumer ) AUUFUWUS
(Uugsu-gas1o U UGC/FAN Uszgunisainaouav
CONTENT sountian1yavaa 4 Wsuans L e
EXPERIENCE J
ourney Uas
3les=KUs= G uRGaonsFoans Experience
touchpoint

Information + Emotion
Jesrzrlanna
Collaboration

nszvaumsiusuulun SR usuazAneanwuuLiondendtaiiionts
fldusau Uszneudenszuiumssad

AsEUIUMSH 1 Empathize Audience, Story and Experience: MsiAsgH
dadlagiuans wasdeyavsumieafulsadu dodiemeiisludiuvosdoya
(Information) LLazmimjmmiﬁﬂﬁLﬁ'msé’faﬁuﬁm (Emotion) 519t sdedly
Fowhulduszneufuiiolinszinisaialszaunisalson

A5¥UAUNI5T 2 Define Goal and Participation msuua e iina
FangAngsy (wazanunsodanald) dvunusziduiideanisidndes uaziivun
sUwuuMsUAuius LAz sidIuTIY

n52UAUNTSA 3 Ideate Storyworld nsaddlaniieon uanUssidiu Siasizi
msidende uazfvungaduiiaUsyaunsal (Experience Touchpoint) tiieranagms
demidteaailemiiufduiusly uaznszuaunisfidiusin nmeinrusiude
NNUBIMNETINET N (Collaboration)

N58UIUNT5% 4 Media Prototype Wauduuuudaiiionisiidiusiu uay
NAFBUFULUUAULTUaT 1Wu nMsaunngy nsvaaeslideuasiA uteyardiuas
Useifiunausuninamnde
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MnlanaduuuunszuIunIsineuauesuAnd AgiFosTaussunisd
drusu (Participatory Culture) fignanannsaliaiuiilivnauiidiusan uagnisi
éauiamﬁgﬂﬂﬁﬂﬁé’mﬁuﬁ’ nsuanseandiiarumnglunisidudalaniden
Uszaunsalsaniluusazdnuasiiiatuihudeidunslduseloniannnsufduius
sninegFuans uazindndoifioduindeunginssuuaznisasieiludinee
nsdeansiaiensiiduiwannsailvausuiefuieadanisudsundam
daaule UJenkins, 2009, Rutledge, 2015, Selvadurai & Rosenstand, 2017)

5.3 UalaudLUL

1) Fouausuuzsonsiifolulivsslev gudnde dnivnsduimeeans
anunsaihnsriumsandvesnuuuieaiatlevnisfidmusululflunssuiums
susuaLTnue wioldlunszuiunisdauasiamndemasld asfuuuims
Tunmsadrsauduiusfuiiuans ahsgauansn Widomuagsuuuunisiaue
wuulul wazanunsoad A dedenula

2) Forausuuzdmsunsideaiaoly Anvinszuinnseesnuuuiionuay
nandelneldnsyumumsiilewanuinnssudedfiodny

6. NANIsNUTZNA

rAfeifudiuniseddassnisiaunidiauuasuinnssuiiosnssdu
gravnsudeaineassd WWunuatuayuanmizsuimsuagdnnisusunis
Wamdeny wagyumumsiawandugaudny M5Idelarnsasauinngsy
(unA.) U 2566

7. 1@N&a1581989

anae Aiansea (2564). lasin1s3seaanesAmIuguinnssudavaoneuas
anaTsaslusemauaza sz nesuiaudoUsondouarainsassd

anae ASansAn. (2565). nsaslumaduuuuiefmuinwe MsAnuag vty
dovannuwannosuvesirandesenssuiunsaizesinudeuarsfnids
DONWUY. 27387505y 1A3md, 14(1), 293-307.
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