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ABSTRACT

In this study, researchers studied (1) marketing communication strategies to promote
ONE Championship and (2) ONE Championship viewers’ perspectives using qualitative research
methods, including in-depth interviews with viewers who had first-hand experience watching the
program.

The results of the study found that (1) respondents were both men and women, aged
27-58, working in various occupations, such as office workers, lawyers, and freelancers. Most of
them chose to watch ONE Championship via YouTube, with an average frequency of 1-3 times a
week. The viewing pattern depended on their interests. For (2) guidelines for developing
marketing communication strategies to promote ONE Championship, there were three main
issues: (1) presentation format: viewers were advised to introduce the athletes concisely and
focus on creating an atmosphere of participation through the program host; (2) limitations of
competition equipment, which affected the overall presentation of Muay Thai martial arts,
reducing the variety of fighting techniques; and (3) lack of variety in the boxing schedule due to
frequent use of the same opponents.

In order to promote the program’s marketing communication, ONE Championship’s
marketing communication strategy development should focus on enhancing the quality of the
viewing experience, especially in terms of content, novelty, and viewer engagement, in order to

effectively attract existing viewers and expand the viewer base in the long run.

Keywords One Championship, Communication strategy, Customer Behavior
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